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A Research Motivation
A Research Questions
A Data Collection
A Results

A Next Steps




A 5,000 wineries throughout US
A Many international competitors

A Winners and Losefiswhere can North
Carolina be successful?




A California (31%) A Washington (4%)
A New York (10%) A Virginia (4%)

A North Carolina (5%) A Texas (4%)

A Pennsylvania (5%) A Florida (2%)

A Missouri (5%) A Michigan (2%)

A Oregon (5%) A Ohio (2%)

TIA and Edge Research (2007) Profile of Culinary Travelers, 2006 Edition



A What is the demographic profile of
NC wine tourists?

A What are the motivations of the

NC wine tourist?

A How satisfied is the NC wine
tourist with his/her wine
experience?




A 16 wineries

I Stratified on size, location and geographic position
within state

A 1,960 surveys
I Distributed through Septembebecember 2007

A Questions

" Sociodemographics

' Length of stay

' External/internal motivators

|
|
|
I Level of satisfaction
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Winery Visitor Survey Results

1 Biltmore 155 8 Banner Elk 42
2 Shelton 135 9 Duplin 40
3 Childress 109 |10 Dennis 33
4 lIron Gate 105 11| Chatham Hill 27
5| RagApple Lassi¢ 100 |12 Raylen 24
6| Silver Coast 90 13| Cypress Bend 20
7 Rockhouse 45




AAge (n=797) “ M

O average age: 47 4 years

A Gender (n=916)
0 64% female
0 36% male ,

ANew vs. Returning Visitors '

0 61% werefirst time visitors to a North Carolina
winery

0 39% were returning visitors
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Household Income

Income Distribution of Respondents High School Figure 2. Education (n=909)

8%

(n=789)
>$175,000 1 College Degree
B Some College
$150,000-$174,999 Some College B High School
29%
$125,000-$149,999
$100,000-$124,999 College Degree
63%
$75,000-$99,999
$50,000-$74,999
$25,000-$49,999
<$24,000
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I Location

A99.3% were visiting from domestic
locations
I 55% from North Carolina
I 6.2% from South Carolina
I 7.5% from Florida
I 3.7% from Virginia

AOther Countries represent
I Canada (2), UK (2)
I India (1) and Italy (1).
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Percentage of Respondents
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I Size of Travel Party (n=925)

A Average size of travel party is 2.85 people
(1 party of 44 removed as an outlier for this
analysis)

A Range from 1 to 44 people

A 4% are 1person

A 54% are 2person

A 8% are large groups of 6 or more

I No. of Persons under 18 yrs. in Travel Party (n=919)
A 89% are adult only parties
A 8% have one or two minors
A 3% have three or more minors
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I Daytrip vs. Overnight Visitors
(n=903)
A 52% are day trippers
A 10% reported staying one night

A 26% reported staying-2 nights
A 12% reported staying 5 or more nights

Miscellaneous

Figure 6 - Type of Accommodations Used (n=467)

Resorts

Cabins

Second Homes

Camp

Friends/Family

Hotel/B&B
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Other event

Family event

Purpose

Business trip

Passing through

Visit Friends/

Family/Holiday

Visit wineries
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Percentage of Respondents (%)
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Other

Meet the winemaker
To be entertained

Eat at winery restaurant

Enjoy a rural setting

Activity

Socialize with friends/family
Winery tour
Have a relaxing day out

Buy wine

Taste wine

0 10 20 30 40 50 60 70
Percentage of Respondents

(n=913)

*Respondents could check more than one answer
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Wineries Visited During Excursion

5 or more (6%)
3-4 (14%)

2 (20%)
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A Most popular activities to link with winery
ViSIts:
I Sightseeing (46%)
i Visiting Friends/Family (38%)
I Fine Dining (35%)
I Shopping (33%)
I Sporting event (9%)
A Golf (5.6%)
A NASCAR (0.3%)

A Least likely links
I Group tour (2%)
I Spa or health club (4%)
I Theater/Concert (4%)

Winery Visitor Survey Results
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*Respondents can check more than one answer
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