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A PUBLICATION OF THE NORTH CAROLINA DEPARTMENT OF COMMERCE — DIVISION OF TOURISM, FILM AND SPORTS DEVELOPMENT

First Quarter 2009

Strategic tourism marketing and policy decisions depend on accurate, consistent tracking of business
indicators such as lodging statistics, attraction and welcome center visitation, transportation statistics and
more. The intent of the North Carolina Travel Tracker is to provide up-to-date and relevant tourism
indicators for both the state and individual regions within the state. With data from the Travel Tracker,
program areas and industry partners can strategically plan, implement and evaluate processes and
programs.

The following report analyzes a variety of tourism indicators by 1) State, 2) the three geographic marketing
regions (coastal, piedmont and mountain), and for some indicators 3) the seven economic development
regions. As well as providing a review of the current state of business, the report provides a year-to-date
analysis and comparisons to previous years where applicable.

With regards to the lodging data found in this report; while virtually every chain in the United States provides
Smith Travel Research (STR) with data on almost all of their properties, there are still some hotels that don't
submit data. However, every year STR examines listings and directories for information on hotels that don't
provide data. STR calls each hotel in the database every year to obtain "published" rates for multiple
categories. Based on this information all hotels are grouped - those that report data and those that don't -
into groupings based off of price level and geographic proximity. They then estimate the non-respondents
based on of nearby hotels with similar price levels.

Following is a guide to charts and graphs for this report:

Section 1 - Statewide Tourism Indicator Analysis for First Quarter 2009

Chart 1 7 Hotel/Motel Occupancy in North Carolina First Quarter 2006 i 2009

Chart 2 7 Hotel/Motel Average Daily Room Rate in North Carolina First Quarter 2006 i 2009
Chart 317 Hotel/Motel Revenue per Available Room in North Carolina First Quarter 2006 i 2009
Chart 4 17 Hotel/Motel Room Demand in North Carolina First Quarter 2006 i 2009

Chart 51 North Carolina Lodging Statistics Monthly Percent Change 2008 i 2009

Chart 6 1 Statewide Visitation to Attractions First Quarter 2006 i 2009

Chart 71 Statewide Visitation to Attractions Monthly History 2006 i 2009

Chart 81 State Welcome Center and Local Visitor Center Attendance First Quarter 2006 i 2009
Chart 91 Statewide National and State Park Visitation First Quarter 2006 i 2009

Chart 101 Statewide Visitation to State Parks Monthly History 2006 i 2009

Chart 111 Statewide Visitation to National Parks Monthly History 2006 i 2009

Chart 121 Statewide Airport Arrivals and Departures i First Quarter 2006 i 2009

Chart 1371 Statewide Unleaded Gas Prices First Quarter 2009

Chart 1417 North Carolina Average Temperature and Precipitation 2008 i 2009

Section 27 Geographic Marketing Region Tourism Indicator Analysis for First Quarter 2009

Chart 157 Hotel/Motel Statistics by Geographic Region First Quarter 2009

Chart 16 7 Hotel/Motel Room Demand by Geographic Region First Quarter 2009

Chart 171 Visitation to Attractions and Parks by Geographic Region i First Quarter 2009

Chart 181 State Welcome Center and Local Visitor Center Attendance by Geographic Region i First Quarter
2009

Chart 197 Airport Arrivals and Departures by Geographic Region i First Quarter 2009

Section 37 Economic Development Region Tourism Indicator Analysis for First Quarter 2009
Chart 20 7 Hotel/Motel Statistics by Economic Development Region First Quarter 2009
Chart 217 Hotel/Motel Room Demand by Economic Development Region First Quarter 2009

Section 41 National Travel Price Index
Chart 22 - National Travel Price Index December 2006 i March 2009



Section 1: Statewide Tourism Indicator Analysis for First Quarter 2009

Chart 17 Hotel/Motel Occupancy in North Carolina First Quarter 2006 i 2009
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Chart 1 provides a comparison over a four year period to show the trend of occupancy in the state
for the First Quarter. While the First Quarter is typically a slow period in terms of occupancy, the rate
in 2009 took a large turn downward, affecting the four-year growth rate negatively as well.
Occupancy during the First Quarter at the national level also experienced a large decrease in 2009.
It was down -10.9% from the previous year.



Chart 27 Hotel/Motel Average Daily Room Rate in North Carolina First Quarter 2006 i 2009
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Chart 2 provides a comparison over a four year period to show the trend of average daily room rate
(ADR) in the state for the First Quarter. While the ADR for the First Quarter is typically the least
expensive months, the rate began to decrease in 2009 for the first time since early 2002. However,
the four year growth rate still shows an increase of over 11 percent. ADR at the national level was
down -7.7% for the First Quarter 2009 from the previous year.



Chart 31 Hotel/Motel Revenue per Available Room in North Carolina First Quarter 2006 1 2009
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In Chart 3 an analysis of Revenue per Available Room (RevPAR) is provided. RevPAR is an
industry term that describes the revenue that a hotel earns on the basis of just the rooms available
for a given night. In other words, rooms not available either due to renovation or other reasons are
not included in this equation. Mathematically, RevPAR can be determined dividing total room
revenue by rooms available (occupancy times average room rate will closely approximate RevPAR).
As with previous charts, Chart 3 shows a comparison over a four year period to show the trend of
ReVvPAR in the state for the First Quarter. Similar to occupancy, the First Quarter usually has a lower
average RevPAR than other quarters during a given year. However, due to the large declines in
occupancy levels during the First Quarter 2009, RevPAR also decreased at a higher than usual rate
(-16.1%). RevPAR at the national level was down -17.7% the First Quarter 2009 from the previous
year.



Chart 47 Hotel/Motel Room Demand in North Carolina First Quarter 2006 i 2009
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Chart 4 depicts hotel/motel demand for the First Quarter 2009 with comparisons to the previous
three years. Demand is the number of rooms sold excluding complimentary rooms. After several
years of demand growth during the First Quarter; 2008 saw this indicator slip slightly, followed by a

larger (-10.6%) decrease in First Quarter 2009. Demand nationally decreased 8 percent during the
first quarter.



Chart 51 North Carolina Lodging Statistics Monthly Percent Change 2008 i 2009
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Chart 5 provides a monthly percent change for the four major lodging indicators. The chart allows
for a 13 month trend-line analysis that clearly depicts that the major indicators began to fall during
the Second Quarter of 2008. The First Quarter 2009 showed a further erosion of lodging indicators
from early 2008 with all indicators showing a negative percent change.



Chart 61 Statewide Visitation to Attractions First Quarter 2006 i 2009
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Chart 6 provides a status of the attractions industry in North Carolina for the First Quarter of the last
four years. The numbers represent only a sample of North Carolina attractions that provide their
attendance data, and are not intended to be considered a complete list of attractions. However, the
wide variation of type and location of the participating attractions allow for a valid aggregate trend
analysis, particularly when tracking percent change. It should be noted that the Easter holiday
occurred during the first quarter of 2008, but not 2009; therefore, it is possible that this affected the
attractions business during this time period of 2009.



Chart 71 Statewide Visitation to Attractions Monthly History 2006 i 2009
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Chart 7 shows a monthly trend of attraction visitation for each of the last four years. This chart
allows for a view of the ebb and flow of monthly attraction attendance, while also providing a look at
how attendance compares to the same month of the previous years. Not surprisingly, the summer
months see higher visitation numbers at statewide attractions. However, it is helpful to view how
visitation is allocated by month for strategic planning purposes.

Again, the numbers represent only a sample of North Carolina attractions that provide their
attendance data, and are not intended to be considered a complete list of attractions. However, the
wide variation of type and location of the participating attractions allow for a valid aggregate trend
analysis on a monthly basis.



Chart 81 State Welcome Center and Local Visitor Center Attendance First Quarter 2006 1 2009
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Chart 8 provides First Quarter visitation statistics for State Welcome Centers, as well as Local Visitor
Centers throughout North Carolina. It should be noted that while there is a percent change indicated
for welcome centers for 2008-2009, this was the first year a percent change could accurately be
provided. The NCDOT spent several years changing the counting mechanism at the state welcome
centers making comparisons between years inaccurate from the time the DOT began installation
until September 2008. Therefor e, pbemsarémiinsludgdanahisfparticulauchart.

Visitation at both state and local information centers experienced significant declines in the First
Quarter 2009 as compared to 2008.



Chart 97 Statewide National and State Park Visitation First Quarter 2006 i 2009
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Chart 9 depicts visitation to state and national parks in North Carolina for the last four First Quarters.
State park visitation for the First Quarter has shown an overall increase over the last four years.
Even though there is an overall positive trend for state parks, there has been a decline in visitation
for national parks from First Quarter 2008 to First Quarter 2009. While concerning, it is important to
have a broader perspective (more than the First Quarter of the year) before causation is presumed.
Attendance tracking through the next several months will be helpful in establishing a trend.






