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2008 North Carolina Regional Travel Summary 
 
The North Carolina Division of Tourism, Film and Sports Development has contracted with the 
research company TNS for three years to perform demographic profiles and volume analyses 
on the North Carolina travel and tourism industry.  ¢b{ ƛǎ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ǇǊƻǾƛŘŜǊ ƻŦ 
custom research and analysis, serving all segments of the travel industry.  The company has 
over 13,000 full-time employees worldwide and offices in more than 80 countries. 
 
The research program, ǘƛǘƭŜŘ άTravelsAmericaέ conducts over 10,000 Internet-based 
interviews among past 12-month travelers who have traveled more than 50 miles from their 
homes (excluding commuters).  From this sample, past-month data from 4,500 ς 5,500 past 
month travelers is also collected for even greater insights.  Information collected includes: 
purpose of trip, mode of travel, travel party characteristics, places visited, number of nights, 
accommodations, activities, spending, and demographics.  Data collected are weighted to 
match US Census variables, market size, age of household head, household income, and 
household size. 
 
The purpose of this regional report is to provide each region with research data specific to 
their geographic area.  The report is divided into three sections: Mountain, Piedmont, and 
Coast.  Where applicable, regional statistics are compared to statewide statistics to provide 
regions with information relevant to how they compare to NC travel in general.  As well, in 
the final section of the report, a comparison between the three regions is offered.  At the end 
of the report, an appendix offers definitions of key travel terms. 
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2008 Domestic Coastal Region Total Travel 

Summary 
 

 In 2008, more than 22 percent of North Carolina visitors ǘǊŀǾŜƭŜŘ ǘƻ bƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ /ƻŀǎǘŀƭ wŜƎƛƻƴ, 
approximately 8.4 million person-trips. For marketing purposes, the Coastal Region is made up of 
twenty-eight most eastern counties of North Carolina. 

 

 Eighty-three percent of domestic visitors came to the Coastal Region for pleasure purposes, while 
ten percent of visitors came to conduct business (includes meeting/convention).  The remaining 
ǎŜǾŜƴ ǇŜǊŎŜƴǘ ƛƴŘƛŎŀǘŜŘ ǇŜǊǎƻƴŀƭ ōǳǎƛƴŜǎǎ ƻǊ άƻǘƘŜǊέ ǊŜŀǎƻƴ ŦƻǊ ǾƛǎƛǘƛƴƎ ǘƘŜ ŎƻŀǎǘΦ 

 

 The summer (June - August) was the most popular season for travel ǘƻ bƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ /ƻŀǎǘŀƭ 
Region, with forty-five percent of all 2008 coastal visitors.  Spring (March-May) followed with 
twenty-two percent of coastal visitors, followed by fall (September - November) with seventeen 
percent and winter (December-February) with fifteen percent.  July was the single largest month for 
coastal travel with sixteen percent. 

 

 Overnight visitors to the Coastal Region spent an average of 4.8 nights in the region in 2008. 
 

 Fifty-three percent of Coastal Region visitors stayed in a private home while thirty-three percent 
lodged at a hotel/motel.  Eleven percent stayed in a timeshare or condo.   

 

 The average travel party size for all Coastal Region visitors was 3.2 people.  Thirty-four percent of 
travel parties to the region included children in the party. 

 

 Eighty-six percent of overnight travelers to the Coastal Region drove (includes personal automobile 
and rental), while nine percent traveled by air. 

 

 In 2008, the average household trip expenditure in the Coastal Region was $762.  The average 
household trip expenditure for overnight visitors to the Coastal Region was $902.  Daytrip parties to 
the Coast region spent approximately $178 per visit. 

 

 The top states of origin of overnight visitors to the Coastal Region were North Carolina (38.4%), 
Virginia (12.7%), Pennsylvania (6.7%), Maryland (4.6%), Ohio (3.8%) and New York (3.7%). 

 

 Sixty-one ǇŜǊŎŜƴǘ ƻŦ ǘƘŜ ƘƻǳǎŜƘƻƭŘǎ ǘƘŀǘ ǘǊŀǾŜƭŜŘ ǘƻ bƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ /ƻŀǎǘŀƭ wŜƎƛƻƴ ƛƴ 2008 had a 
household income over $50,000. 

 

 In 2008, Raleigh/Durham/Fayetteville (19.2%) was the top advertising market of origin for overnight 
travelers to the Coastal Region, followed by Washington DC (9.1%), Greensboro/High Point/Winston 
Salem (7.3%), Charlotte (5.0%), and Philadelphia (4.6%). 
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Coastal Region Overnight Visitor Profile 

 
Main Purpose of Visit 
 
In 2008, almost nine out of ten (89.4%) of domestic overnight visitors came to the Coastal 
Region for leisure purposes, which included visiting friends and relatives, outdoor recreation 
and entertainment/sightseeing.  Nearly seven percent (6.8%) of domestic overnight visitors 
came for general business, convention, seminar or other group meeting, while almost four 
percent traveled to the Coastal Region to conduct personal ƻǊ άƻǘƘŜǊέ business. 
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Travel Volume by Season 
 
When examining visitation based on the typical seasonal schedule, the summer (June through 
August) with over forty-five percent, was the most popular season of the year for overnight 
ǘǊŀǾŜƭ ǘƻ bƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ /ƻŀǎǘŀƭ wŜƎƛƻƴΦ  ¢ƘŜ ǎǇǊƛƴƎ όaŀǊŎƘ ǘƘǊƻǳƎƘ aŀȅύ ǿŀǎ ƴŜȄǘ ǿƛǘƘ 
twenty-two percent, followed by fall (September through November) with seventeen percent 
and winter (December through February) with almost fifteen percent.   
 
 

 
 
 
 

Average Length of Stay 

 
In 2008, an average of 4.8 nights were spent by visitors to NƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ /ƻŀǎǘŀƭ wŜƎƛƻƴΦ 
 
 
 

Travel Party Size 
 
The average travel party size for all Coastal Region overnight visitors was 3.3 people.   
 
 

Children on Trip 

 
Thirty-five percent of overnight visitor parties to the Coastal Region included children.  Among 
those who traveled with children, the average number of children on trips was 2.0. 
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Lodging Used in Coastal Region 
 

In 2008, over one-half of Coastal Region visitors stayed in a private home (53.2%).  Thirty-three 
percent lodged at a hotel/motel and seven percent stayed in a condo. 
 

 

Mode of Transportation 
 

In 2008, the auto was by far the dominant form of transportation (81.7%) to the Coastal Region, 
while nine percent traveled by air.   
 

 

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

Hotel/motel B&B Timeshare Private Home Condo RV/Tent Other

33.1%

1.5% 3.9%

53.2%

7.4%

1.1%

7.4%

2008 Lodging by Overnight Visitors to 
North Carolina's Coastal Region

0.0%

15.0%

30.0%

45.0%

60.0%

75.0%

90.0%
81.7%

4.4% 1.1% 0.2%
9.2%

0.8% 1.2% 0.2% 1.2%

2008 Primary Mode of Transportation to 
North Carolina's Coastal Region



2008 North Carolina Regional Travel Summary ς Coastal Region 

 

 

6 | P a g e 

 

Amount Spent in Coastal Region 
 

The average overnight visitor party spending in the Coastal Region was $902.   
 
 

 

Origin of Visitors  
 

In 2008, the top states of origin for Coastal Region overnight visitors included North Carolina 
(38.4%), Virginia (12.7%), Pennsylvania (6.7%) and Maryland (4.6%).  
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Activities 
 

Over two-thirds (67.1%) of the overnight ǾƛǎƛǘƻǊǎ ǘƻ bƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ /ƻŀǎǘŀƭ wŜƎƛƻƴ ǿŜƴǘ ǘƻ ŀ 
beach while visiting the region.  Almost thirty percent (29.2%) shopped and over one-fourth 
όнсΦр҈ύ ǾƛǎƛǘŜŘ ǊŜƭŀǘƛǾŜǎ ǿƘƛƭŜ ǾƛǎƛǘƛƴƎ bƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ ŎƻŀǎǘΦ  hǘƘŜǊ ǇƻǇǳƭŀǊ ŀŎǘƛvities included 
rural sightseeing (20.7%), visiting friends (20.5%), fine dining (17.1%), visiting historic 
sites/churches (16.6%) and visiting state/national parks (15.8%).   
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Demographic Profile of North Carolina Overnight Visitors 
 
The North Carolina coastal region overnight visitor gender breakdown is fifty-eight percent 
female and forty-two percent male.  More than half (62.6%) of the visitors are married and just 
over one-ŦƛŦǘƘ ƻŦ ǘƘŜ ǊŜƎƛƻƴΩǎ ǾƛǎƛǘƻǊǎ ŀǊŜ ŘƛǾƻǊŎŜŘΣ ǿƛŘƻǿŜŘ ƻǊ ǎŜǇŀǊŀǘed.   
 
The largest proportion of North Carolina coastal region overnight visitors classify themselves as 
white (87.7%), and almost ten percent classify themselves as black/African American. 
 
Almost one-half (47.5%) of Coastal Region overnight visitor parties have a household head with 
a college degree or higher.  The average Coastal region visitor is 46 years old, with over one-half 
(50.2%) being 45 years old or older.   
 
Over one-third (37.9%) of the visitor parties ǘƘŀǘ ǘǊŀǾŜƭŜŘ ǘƻ bƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ /ƻŀǎǘŀƭ wŜƎƛƻƴ ƛƴ 
2008 had a household income $75,000 or over.  Eleven percent had a household income of over 
$125,000. 
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2008 Top Advertising Markets 
 

In 2008, the top advertising markets sending overnight visitors to bƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ /ƻŀǎǘŀƭ 
Region were Raleigh-Durham-Fayetteville (19.2%), Washington DC (9.1%), Greensboro-
Winston-Salem-High Point (7.3%), and Charlotte (5.0%).  Advertising markets correspond with 
bƛŜƭǎŜƴΩǎ Designated Market Areas (DMAs). 
 
 

Top Advertising Markets of Origin for 2008 Overnight Coastal Region Visitors 

 
 

DMA of Origin 

Percent of Total 
Visitors to Coastal  

Coastal Market Share 
of Visitors from DMA  

   
Raleigh-Durham (Fayetteville) 19.2% 31.7% 
   
Washington DC (Hagerstown, MD) 9.1% 34.6% 
   
Greensboro-High Point-Winston Salem 7.3% 24.6% 
   
Charlotte 5.0% 10.4% 
   
Philadelphia, PA 4.6% 36.0% 
   
Greenville-New Bern-Washington 4.3% 21.8% 
   
Norfolk-Portsmouth-Newport News, VA 4.1% 23.5% 
   
New York, NY 3.6% 15.7% 
   
Richmond-Petersburg, VA 2.8% 30.6% 
   
Pittsburgh, PA 2.5% 47.6% 
   
Baltimore, MD 1.8% 25.9% 
   
Grand Rapids-Kalamazoo-Battle Creek, MI 1.8% 41.2% 
   
Columbia, SC 1.7% 16.7% 
   
Atlanta, GA 1.4% 4.6% 

 
 
Note: Advertising markets defined by bƛŜƭǎŜƴΩǎ Designated Market Area (DMA) 
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2005 Coastal Region versus North Carolina 
 
bƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ /ƻŀǎǘŀƭ wŜƎƛƻƴ ƘŀŘ ŀ ƭŀǊƎŜǊ ǎƘŀǊŜ ƻŦ ǾƛǎƛǘƻǊǎ ǘǊŀǾŜƭ ǘƻ ǘƘŜ ǊŜƎƛƻƴ ŦƻǊ 
leisure reasons than North Carolina as a state (78% North Carolina vs. 89% Coastal 
Region).  At the same time, North CarolinaΩǎ ǎƘŀǊŜ ƻŦ business/convention travelers was 
nearly double the proportion for the Coastal Region (14% North Carolina vs. 7% Coastal 
Region). 
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Travel Volume by Season 
 

During the summer season (June through August) the Coastal Region had a significantly 
higher percentage of overnight visitors than North Carolina as a whole, while North 
Carolina had higher percentages of visitors in the fall and winter seasons. The spring 
season attributed approximately the same proportion of visitors to the state and coast. 
 

 
 

Average Length of Stay 
 

In 2008, an average of 4.8 nights were spent by visitors to NƻǊǘƘ /ŀǊƻƭƛƴŀΩǎ /ƻŀǎǘŀƭ 
Region, while the North Carolina overnight visitor stayed an average of 4.2 nights. 
 
 

Travel Party Size 
 

The average travel party size for all Coastal Region overnight visitors was 3.3 people, 
while the average party size of the North Carolina visitor was 2.7 people. 
 

Children on Trip 
 

Thirty-five percent of overnight visitor parties to the Coastal Region included children.  
Twenty-six percent of overnight North Carolina visitor parties included children.  
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Lodging Type 
 

Both Coastal Region overnight visitors and North Carolina visitors in general are more 
likely to stay in a private home or hotel/motel than other types of lodging.  However, 
Coastal Region visitors have a higher proportion for private home (49% North Carolina 
vs. 53% Coastal Region).   
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Mode of Transportation 
 
A higher percentage of travelers to the Coastal Region drove to their destination than all 
North Carolina visitors (76% North Carolina vs. 82% Coastal Region), while a higher 
percentage of travelers to North Carolina flew to their destination than Coastal Region 
visitors (13% North Carolina vs. 9% Coastal Region).   
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