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2008 North Carolina Regional Travel Summary

The North Carolina Division of Tourism, Film and Sports Development has contracted with the
research company TNS for three yetrperform demographic profiles and volume analyses

on the North Carolinaravel and tourismindustry. ¢ b{ A& GKS ¢2NIX RQa f I NH
custom research and analysis, serving all segments of the travel industry. The company has

over 13,000 fultime employees worldwide and offices in more than 80 countries

The research programii A (i fT@WRIsArerica conducts over 10,000 Internet-based
interviews among past fhonth travelers who have traveled more than 50 miles from their
homes (excluding commuters). From this sample, pastth data from 4,50@; 5,500 past

month travelers isalso collected for even greater insighténformation collected includes:
purpose of trip,mode oftravel,travel party characteristicsplacesvisited, number of nights
accommodations activities, gpending and demographics Data collected are weightetb

match US Census variables, market size, age of household head, household income, and
household size.

The purpose ofhis regional reportis to provide each region with research data specific to
their geographic area.The reportis divided into three sections: Mountain, Piedmont, and
Coast. Where applicable, regional statistics are compared to statewide statistics to provide
regions with information relevant to how they compare to K@vel in general. As well,in

the final setion of the report, a comparison between the three regions is offertithe end

of the report, an appendix offers definitions of key travel terms.
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2008 North Carolina Regional Travel Summar§oastal Region

2008 Domestic Coastal Regiorotal Travel

Summary

¢ In 2088, more than22 percent of North Carolina visitotssNI @St SR G2 b2 NILK ,/ I NRf
approximately 8.4 million persetnips. For marketing purposeshé Coastal Region is made up of
twenty-eight most eastern counties dforth Carolina.

¢ Eightythree percent of domestic visitors came to the Coastal Region for pleasure purposes, while
ten percent of visitors came to conduct busing&scludes meeting/corention). The remaining
aSOSy LISNOSyld AYRAOFGSR LISNE2YIf o0dzAAYySaa 2NJ o

¢ The summer (June- August) was the most popular season for tratief b 2 NI K / F NRf Ay
Region with forty-five percent of all 208 coastalvisitors. Spring (MarckMay) followed with
twenty-two percent of coastal visitors, followed bfall (September- Novembe) with seventeen
percentandwinter (Decembesfebruary with fifteen percent July was the single largest month for
coastal travel vih sixteen percent

¢ Overnightvisitorsto the Coastal Region spent an averagd.8mights inthe region in 2008

¢ Fifty-three percent of Coastal Region visitors stayed in a private hainide thirty-three percent
lodged at a hotelbhotel. Elevernpercent stayed in a timesham conda

¢ The average travel party size for all Coastal Region visitor8®geople Thirty-four percent of
travel parties to the region included children in the party.

¢ Eightysixpercent ofovernighttravelers to theCoastal Region droy@cludespersonal automobile
and renta), whilenine percent traveled by air.

¢ In 2008, the averagehousehold tripexpenditure in the Coastal Region wag6® The average
household trip expenditure for overnight visitors to the Cah&Rkegion was¥2 Daytrip parties to
the Coast region spent approximately&B per visit.

¢ The top states of origin obvernightvisitors to the Coastal Region were North Carolid@&.4%),
Virginia (2.7%) Pennsylvania (6.7%), Maryland (4.6%), Ohio (3.8%Nandy ork(3.7%)

¢ Sixtyone LISNDSy i 2F (GKS K2dzaSK2f Ra (KIF G (RIsd&aSR
household income over $50,000.

¢ In 2008, Raleigh/Durham/Fayetteville (19.2%ps the top advertising market of origin fovernight
travelers to the Coastal Region, followed\Wgashington DC (9.1%), Greensboro/High Point/Winston
Salem (7.3%), Charlotte (5.0%)d Philadelphia (4.6%)
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2008 North Carolina Regional Travel Summar§oastal Region

Coastal Regio®vernightVisitor Profile

Main Purpose of Visit

In 2008, almost nineout of ten 89.4%) of domesticvernight visitors came to the Coastal
Region forleisure purposes, which included visiting friends and relativastdoor recreation
and entertainment/sightseeing Nearly severpercent (6.8%) of domesticovernight visitors
came for general businesszonvention, seminar or other group meetinghile almost four
percent traveled tdhe Coastal Regioto conductpersond2 NJ & 2bisK&SNE

2008 Primary Purpose of Overnight Trip to
North Carolina's Coastal Region
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Travel Volume by Season

When examining visitation based on the typical seasonal schedule, the summer (June through
August) withover forty-five percent was the most popular season of the year for overnight
0N} ¢St (2 b2NIK /FNREAYlIQa /2Faidlt wS3IA2y P
twenty-two percent, followed by fall (September through November) vagventeenpercent

and winter (December ttough February) with almodifteen percent.

2008 Overnight Travel by Season to
North Carolina's Coastal Region
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50.0% -

40.0% -

21.8%
30.0% - 15.2% 17.4%

20.0% -

10.0% -

0.0% . . . .
Winter Spring Summer Fall

Average Length of Stay

In 2008, an average of.8 nights were spenby visitorstoN2 NI K/ | NPt Ayl Qa [/ 21|

Travel Party Size

The average travel party size for all Coastal Region overnight visitofz 3yzeople.

Children on Trip

Thirty-five percent of overnight visitor parties to the Coastal Region included children. Among
those who traveled with children, the averagamber of children on trips was@.
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Lodging Used in Coastal Region

In 2008, overone-half of Coastal Region visitors stayed in a private ho5®%26) Thirtythree
percent lodged at a hotemotel and seven percerdgtayed in acondo.

2008 Lodging by Overnight Visitors to

60.0% - North Carolina's Coastal Region
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Mode of Transportation

In 2008, the auto was by far the dominant form of transportatid@i(®%o) to the Coastal Region,
while nine percent traveled by air.

2008 Primary Mode of Transportation to

North Carolina's Coastal Region
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Amount Spent in Coastal Region

The averagevernight visitor party spendinigp the Coastal Region waS@&.

Average Spending by Overnight Visitor Parties ir
North Carolina's Coastal Region

$902

Origin of Visitors

In 2008, the top states of origin for Coastal Reganernightvisitors included North Carolina
(38.4%), Virginial2.7%),Pennsylvania (6.7%) and Maryland (4.6%).

2008 Top States of Origin of Overnight Visitors tc
North Carolina's Coastal Region
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2008 North Carolina Regional Travel Summar§oastal Region

Activities

Overtwo-thirds (67.1%) of theovernightdA & A (1 2 NA (i 2

b 2 NI K

beach while visiting the regiorAlmost thirty percent (29.2%) shopped and over doerth

OHC ®pi’z 0

GrAaAUSR NBtIGAOSE

gKAT S @uiigs ndludled 3

rural sightseeing (20.7%), visiting friends (20.5%), fine dining (17.1%), visiting historic
sites/churches (16.6%) and visiting state/national parks (15.8%)

2008 Activites Participated in by Overnight Visitors to

North Carolina's Coastal Region

Beach 67.1%
Shopping_ 29.2%
Visiting relatives- 26.5%
Rural sightseeing_ 20.7%
Visiting friends | 20.5%
Fine dining 17.1%
Historic sites/churches- 16.6%
State/National Park_ 15.8%
Wildlife viewing | 13.4%
Fishing 1 11.1%
Urban sightseeing- 9.6%
Museums 1 9.1%
Bird watching 1 9.0%
Family reunion_ 7.1%
Gardens_ 5.4%
Old homes/mansions_ 5.3%
Golf | 4.7%
Nightclub/dancing | 4.2%
Art galleries 1 3.8%
Biking | 3.5%
Motor boat/Jet ski 3.1%
Wine tasting/winery tour 1 3.0%
0.0% 10.0%  20.0%  30.0%  40.0% 50.0% 60.0%  70.0%
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2008 North Carolina Regional Travel Summar§oastal Region

Demographic Profile oNorth Carolina Overnight Visitors

The North Carolina coastal region overnight visitor gender breakdown iseiffiyt percent
female and fortytwo percent male.More than half (62.6%) of the visitoase married andust
overoneFTAFGK 2F GKS NBIA2YQa GAaddiz2NR ' NBE RAG2ND

The largest proportion of North Carolina coastal region overnight visitors classify themselves as
white (87.7%), and almost ten percent classify themselves as black/African American.

Almost onehalf (47.5%)of Coastal Regioavernightvisitor partieshave a household head with
a college degree drigher. The averag€oastalegionvisitoris 46 years old, withover onehalf
(50.20) beingd5 years oldor older.

Overone-third (37.9%) of thevisitor partiesi K+ & G0N} @St SR (2 b2NIK /I NP

2008 had a household incomer$,0000r over. Eleven percent had a household income of over
$125,000.
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2008 Top Advertising Markets

In 2008, the top advertising markets sendirayernight visitors tob 2 NJIK / I NPt Ayl Q&
Region were RaleigiDurhamFayetteville (19.26), Washington DC (9.1%)sreensbore
Winston-SalemHigh Point 7.3%) and Charlotte 6.0%). Advertising markets correspond with

b A St BeSigh&éd Market Areas (DMAS).

Top Advertisng Markets of Origin fo2008 OvernightCoastal Region Visitors

Percent of Total CoastalMarket Share
Visitors to Coastal of Visitors from DMA

DMA of Origin

RaleighDurham (Fayetteville) 19.2% 31.7%
Washington DC (Hagerstown, MD) 9.1% 34.6%
GreensboreHigh PoiriWinston Salem 7.3% 24.6%
Charlotte 5.0% 10.4%
Philadelphia, PA 4.6% 36.0%
GreenvilleNew BeraWashington 4.3% 21.8%
Norfolk-PortsmouthNewport News, VA 4.1% 23.5%
New York, NY 3.6% 15.7%
RichmondPetersburg, VA 2.8% 30.6%
Pittsburgh, PA 2.5% 47.6%
Baltimore, MD 1.8% 25.9%
Grand Rapid&alamazoeBattle Creek, Ml 1.8% 41.2%
Columbia, SC 1.7% 16.7%
Atlanta, GA 1.4% 4.6%

Note: Advertising markets defined byA S t BeSigh@eéd Market Area (DMA)
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2008 North Carolina Regional Travel Summar§oastal Region vs. North Carolina

2006 Coastal Region versus North Carolina

b 2 NI K

/I NREtAYI Q&

[ 21 &adl t

wS3IAZ2Y

KIR |

leisurereasons than North Carolires a statg78% North Carolina v89% Coastal

Region). At the same time, North Carofha

a KbusM&ahvEntiontravelerswas

nearly double the proportion for th€oastal Regior14% North Carolina v3% Coastal

Region).
2008 Primary Purpose of Trip
North Carolina vs. Coastal Region
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2008 North Carolina Regional Travel Summar§oastal Region vs. North Carolina

Travel Volume by Season

During the summer season (June through August) the Coastal Region had a significantly
higher percentage of overnight visitors than North Carolina as a whole, while North
Carolina had higher percentages of visitors in the fall aimdevseasons. The spring

season attributed approximately the same proportion of visitors to the state and coast.

2008 Season of Travel
North Carolina vs. Coastal Region
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Average Length of Stay

In 20@8, an average of.8 nights were spenby visitorstoN2 NIl K/ | N2t Ayl Q&
Region, while the North Carolina overnight visitor stayed an average afghts.

Travel Party Size

The average travel party size for all Coastal Region overnight visitofz 3yzeople,
while the average party size of the North Carolina visitor was 2.7 people.

Children on Trip

Thirty-five percent of overnight visitor parties to the Coastal Region included children.
Twentysix percent of overnight North Carolina visitor parties included children.
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2008 North Carolina Regional Travel Summar§oastal Region vs. North Carolina

LodgingType

Both Coastal Region overnight visitors and North Carolina visitors in general are more
likely to stay in a private home or hotel/motel than other types of iodg However,
Coastal Region visitors have a higher proportion for private horms (M8rth Carolina
vs.53% Coastal Regipn

2008 Lodging by Overnight Visitors to
North Carolina vs. Coastal Region
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2008 North Carolina Regional Travel Summar§oastal Region vs. North Carolina

Mode of Transportation

A higher percentage of travelers to the Coastal Region drove to their destinatiorathan
North Carolina visitors7/6% North Carolina v82% Coastal Region), while a higher
percentage of travelers to North Carolina flew to their destination than Coastal Region
visitors 3% North Carolina v8% Coastal Region).

2008 Primary Transportation by Overnight Visitors
North Carolina vs. Coastal Region
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