


Mission

The NC Wine & Grape Councill
facilitates development of North Carolina
grape and wine |1 ndust

A Enhancing product gquality
A Encouraging economic viability

A Increasing opportunity for
growers and processors
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Funding Structure
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A EXcise tax on production
and sale of wine iIn NC



Wine Tourism: Good for North Carolina

A Proven economic
development force

A Creates good stewards
of the land

A Attracts more visitors

A Enriches overall travel experience

A Sell more wine, grow more grapes and
strengthen NCOs economy



Audiences

A Wine tourism community
A Media

A North Carolinians

A Our guests
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Measurement/ROI

A Web and media activity
A Overall iInquiries
A Attitude and awareness

A Winery visitation and on-premise
sales

A Visitor behavior/satisfaction
study

A Economic impact

A Annual report



Building Wine Tourism

A According to a recent study, the annual
economic impact of the North Carolina
wine and grape industry is $813 million,
with 5,700 jobs created.

A A 2007 national survey cited North
Carolina as one of the top five state
destinations for wine and culinary tourism
activities in the United States.
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Research & Extension

A A record $222,647 In research
funded this year.

o] A Research results and reports
are posted online at
http://tinyurl.com/kled24



http://tinyurl.com/kled24

